 Strategic Tourism Infrastructure: Partnerships & Economic Value 
Tourism is the backbone of our local economy, supporting 19% of all employment across the district. Our memberships in regional and national tourism organisations are not merely optional subscriptions; they represent the critical infrastructure required to drive visitor spend into our towns. These partnerships provide the essential platform for marketing Ramsgate and Broadstairs to high-value audiences and ensure we gain sector intelligence and have a seat at the table when discussing regional and national policy and strategy. 
	To protect our competitive position against other UK destinations, we must maintain these memberships. The table below outlines how these strategic investments directly translate into visibility, market reach, and political influence for our coastline. Organisation 
	Annual Investment 
	Value 

	Visit Kent / Grow Kent 
The official Destination Management Organisation for Kent and Medway. 
Awaiting Local Visitor Economy Partnership status with Visit England. 
	£6,000 
(Standard rate for local authorities) 
£3,500 from September 
	Strategic Reach: Direct access to a 35,000+ consumer database, 43,000 Instagram followers, and 32,000 Facebook fans. Includes 400+ trade database contacts. 
Optional buy-in opportunities to enhance exposure in campaigns 
Competitive Edge: Ensures our towns are featured in regional campaigns and allows us to work directly with VisitEngland to leverage national intelligence and marketing. 
Influence: Provides high-level advocacy and a voice to lobby national bodies on the Kent visitor economy. 

	Tourism South East 
Regional Tourism Body 
	£1,800 
	Strategic Reach: Distribution through large-scale digital channels and specialist travel trade networks. 
Competitive Edge: Representation at international trade shows (e.g., Dutch and Destination shows) specifically targeting visitors who spend more and stay longer. 
Influence: Direct support for the Creative Isle campaign, ensuring our unique local identity is protected within the wider South East offering. 

	National Coastal Tourism Academy 
(England's Coast) 
	£2,950 
	Strategic Reach: International audience of 150,000+ across six languages. Newsletter reach of 14,500. 
Competitive Edge: Inclusion in "Coast is Calling" national campaigns, essential for maintaining visibility as a premier seaside destination. 
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